A new Indra

iIndra

The brand’s evolution according to its legacy and essence
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Leadership Flexibility Focus Reliability
Creating Enhancing our Projecting Building
a real impact. close relationship progress in trust based

with the client. a clear direction. on experience.

At the heart of
every business

A new offer and commercial positioning structure

T&D IT

Transport and Defence Information Technology

Air Traffic Transportation Defence
Management and Safety
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An Indra company

Creating Unlocking Envisioning
skies life in a safer
together motion tomorrow Mark making the way forward

Indra in figures
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Sales: 3.011 More than 40.000 Between 150-200 million More than 1.000 million 3.000 young employees
billion euros in 2017/ employees in euros of planned euros in R+D+i joined the company during
140 countries investments in the over the last the last year, 2.000
2018-2020 Strategic Plan b6 years only in Spain

ndra

At the core




